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The Philippine Advantage





Access to Key Markets
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EU Duty-free access for 6,274 
tariff lines under GSP+ Program 

PH is the only ASEAN country 
with GSP+

US – 70% of PH Exports enter 
the US duty-free (GSP & MFN)

Bilateral FTA with Japan and EFTA



• ASEAN is the 7th largest economy in the

world and could be the 3rd largest by 2030

• With 642.1 million people, the ASEAN ‘s

potential market is larger than the EU (502M)

and North America (354M)

• Median age of 28.9, the ASEAN’s population

is younger than that of the EU (42.6), China

(37) and North America (38.1)

• Total consumer expenditure is expected to

grow by 108% in real terms across the

ASEAN over 2015-2030

Population: 3B people

GDP: USD 22.7T

The ASEAN FTA Network: More prospects





EU GSP+

Offers a larger coverage of 6,274
products, all of which are 
accorded zero duty.

EU-Registered Exporter System (EU-
REX) Registration

Number of companies registered: 

(as of 25 March 2021) from 78 in April 

2020

590

Products Current Tariff EU-GSP+

Pineapple juice 28.5 % 0 %

Garments 5 – 9 % 0 %

Preserved fruits 6 – 9 % 0 %

Tuna 20.5 % 0 %

Fruit jams and 

jellies

20.5 % 0 %

Footwear 11.9 % 0 %



PH-European Free Trade 
Association (PH-EFTA FTA)

• 0%  tariffs on ALL industrial 
goods  (Chapters 25-97) 

• including fish & fish products 
(Chapter 3)

The EFTA States score among the highest

in the world in terms of competitiveness,

wealth creation per inhabitant, life

expectancy and quality of life.



Trade and Investment 
Opportunities









Top Global Exporter:

• 2nd in Pineapple

• 2nd in Banana

• 2nd in Coconut

• 4th in Canned Tuna

• 9th in Mango

• Premium Products: Cocoa and 
chocolate, Alcoholic Beverages

Food and Fishery
Products



Other Areas for Cooperation
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• Strategic Imports of raw materials

for the food processing and 

pharmaceutical industries 

• Construction

• Innovative and digital 

technologies 

• Exports of construction and 

engineering-related services



Key Messages

1. The Philippines does not only offer a huge domestic consumer and labor

market but also provides strategic market access to its key trading

partners.

2. Opportunities are in complementation in intra-industry trade such as in the

areas of electronics, automotive and IT-BPM / services outsourcing.

3. There are also good potentials in imports and exports products and

services that address the domestic demands of each others markets but

also serve as inputs to production of export products.



Thank you. 

Contact us: 
berlin@dti.gov.ph
www.dti.gov.ph/berlin
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